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LET'S GO BACK IN Time... 

The Journal of the American Dental Association

Volume 70, Issue 5, May 1965, Pages 1211-1215

"What the Public Thinks of the Dentist and of Dental Health"

 

https://www.sciencedirect.com/journal/the-journal-of-the-american-dental-association
https://www.sciencedirect.com/journal/the-journal-of-the-american-dental-association/vol/70/issue/5


WHAT ABOUT Today... 

The Oral Health in America Report: A Public Health Research Perspective 

Jane A. Weintraub, DDS, MPH 

September 2022

https://www.sciencedirect.com/journal/the-journal-of-the-american-dental-association
https://www.sciencedirect.com/journal/the-journal-of-the-american-dental-association
https://www.sciencedirect.com/journal/the-journal-of-the-american-dental-association


WHAT ABOUT

Oral Health and Well-Being in the   United States  

Today... 

https://www.sciencedirect.com/journal/the-journal-of-the-american-dental-association
https://www.sciencedirect.com/journal/the-journal-of-the-american-dental-association
https://www.sciencedirect.com/journal/the-journal-of-the-american-dental-association
https://www.sciencedirect.com/journal/the-journal-of-the-american-dental-association


CMO'S SAY?
What do the 

Ewan McIntyre, Chief of  Research, Gartner

“As CMOs enter 2023, the current environment demands a 
relentless focus on customer value, purposeful evolution of the 

marketing function, and continual optimization of brand 
value...In order to meet the enterprise mandate of driving 

growth amid continued disruption, CMOs must act decisively to 
prioritize their investments and their strategy for the year 

ahead.”
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https://www.youtube.com/clip/UgkxEmhjM3KR3EY_2g2w7MbLW3YpCXoKNnAi


REAL TALKKristie's 



46% OF DENTAL 
ASSISTANTS 
LEAVE FOR 
INSUFFICENT PAY 

43% OF DENTAL 
HYGIENISTS LEAVE DUE 
TO POOR LEADERSHIP & 
TOXIC ENVIRONMENT 

02
What do the

EMPLOYEES SAY?

Dental Workforce Shortages: Data to Navigate Today’s Labor Market 

October 3, 2022, 

ADA Health Policy Institute
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P.A.R.T
Positivity, Adaptability, Respect, Teamwork

Job Listings

Job Descriptions

Performance Reviews
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NO MORE 
ELEVATOR

Pitch

ELEVATOR QUESTIONS

04

https://www.youtube.com/clip/Ugkx7b7ljrynd1JE3Q2Ts-hCJA5VrlnETgEN


“Habits will not change 
without a system 

change and 
self-awareness will 
avail you nothing. 
It’s the action that 

moves the needle.”
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BACK TO THEBasics
05

Patient Base

Facility

TEAM

Economic Exchange

https://www.youtube.com/clip/Ugkx7b7ljrynd1JE3Q2Ts-hCJA5VrlnETgEN


BACK TO THEBasics
05

APNP 2022

APNP 2021

APNP 2020

APNP 2019

https://www.youtube.com/clip/Ugkx7b7ljrynd1JE3Q2Ts-hCJA5VrlnETgEN


BACK TO THEBasics
05

InTERRUPTION

PERMISSION

MARKETING WITH MEANING

https://www.youtube.com/clip/Ugkx7b7ljrynd1JE3Q2Ts-hCJA5VrlnETgEN


REAL TALKKristie's 



The rider
The elephant 
The path

06
HOW TO Change

Your analytical side
Your emotional side

External factors
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